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Note: audited financial statements appear on pages 39 to 50.
Financial information elsewhere in this report is unaudited.

Definitions:

Performances

All performances open to the public (ticketed
and non-ticketed), film screenings, previews,
large scale rehearsals with audiences. Excludes
performances by SOH touring productions.

Events

All performances as outlined in definition above and also
includes functions, ceremonies, conferences, exhibitions,
film shoots, lectures, presentations, small scale rehearsals
with audiences, sporting events, secondary performances,
speech days, workshops, launches and media calls.
Excludes performances by SOH touring productions.
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Contact Information

Hours of Operation

Sydney Opera House is open daily except

for Christmas Day and Good Friday.

Box Office

Open from 9.00am to 8.30pm Monday to Saturday.
Sunday two hours prior to performance.

Telephone: 61 2 9250 7777

TTY: 61 2 9250 7347

Facsimile: 61 2 9251 3943

Email: bookings@sydneyoperahouse.com

Mail: Box Office, Sydney Opera House,
PO Box R239, Royal Exchange Sydney, NSW 1225 Australia

Bookings for performances and events can also be made online
at sydneyoperahouse.com.
Guided Tours and Performance Packages

A one hour ‘Tour of the House’ operates between 9am and 5pm daily. Tours
depart from Sydney Opera House Store on the Lower Concourse. A Backstage
Tour runs every day at 7am and takes two hours, including a light breakfast in
the Greenroom. Tours do not run on Christmas Day and Good Friday.

A range of performance packages are also available that include dining,
performance and tour options.

Telephone: 61 2 9250 7250

TIY: 61 2 9250 7347

Facsimile: 61 2 9250 7679

Web: sydneyoperahouse.com

Email: tourism@sydneyoperahouse.com

Car Parking

Sydney Opera House Car Park, operated by Wilson Parking, is open from 6.30am
to 1.00am, seven days a week. Entry to the car park is via Sydney Opera House
end of Macquarie Street.

Telephone: 61 2 9247 7599
Facsimile: 61 2 9247 4576

Administration

Administration hours are from 9.00am to 5.00pm weekdays.
Telephone: 61 2 9250 7111

TIY: 61 2 9250 7347

Facsimile: 61 2 9250 7666

Email: infodesk@sydneyoperahouse.com

Address: Sydney Opera House, Bennelong Point,
Sydney NSW Australia 2000

Postal Address: Sydney Opera House,
GPO Box 4274, Sydney NSW Australia 2001

Web address: sydneyoperahouse.com or soh.nsw.gov.au

Annual Report Project Team

Carolyn Stewart-Smith-Project Manager, Shelley Stephens, Jane Johnson,
Rachel Hawke, Jodie Wainright, Barbara Learmonth (Sydney Opera House);
Can Elmaskaya (Calligram); Lyn Gamwell (Fineline); Deniz Nalbantoglu (Webling).

Photography
Jeff Busby, Jim Rolon, Khi-lee Thorpe
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Trade Marks

Sydney Opera House Trust is the owner
of the following registered trade marks.
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